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Exclusive Online Marketing Tips 
As interviewed: John Jantsch, Founder, Duct Tape Marketing
How do you recommend a business get started in social networking sites, like Facebook and LinkedIn? 


First, look at your business objectives and see if these services fit them. Register as a user and look around at how other people are using it. That will help you determine what, if anything, might make sense for your business. Remember that “networking” is the key word here; these services are very powerful, but they’re not the “silver bullet.” On the other hand, they can support relationship-building and improve your Google placement helping you reach people you wouldn’t have access to otherwise.

What are the elements of a successful blog? 

People go online every minute of every day looking for answers to problems.  Look at your blog as a simple way to provide the answers, and establish you in the minds of readers as an expert.  But you need to consistently produce content, and results take time. You may need to make three to five entries a week for six months before you can tell if it’s working. You can also re-purpose your blog content, such as consolidating a series of posts into a white paper or article for publication.  Blogs are an excellent way to improve the placement of your Web site in search engines, which is free promotion for your business.
What’s your best piece of advice to a current or prospective entrepreneur?

You need to know what you’re doing is different than others who provide the same product or service, then find a way to communicate it to your target market. That’s the only way to survive.
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